
Digital Community Engagement Producer 
We are looking for a Digital Community Engagement Producer to join our team to engage
with local people and communities through digital platforms, including: interacting in digital
groups, through social media and creating exciting content to stimulate conversation online.

Time:
Contract:
Fee:

March - September 2021
Part-time, freelance/self-employed
£3,600 (flat fee based on 24 days at £150 per day)

Creating engaging social media content and newsletters
Talking and developing relationships with our communities through social media, in
particular key Facebook groups
Developing relationships with local organisations, groups and charities
Communicate academic and technical information surrounding heritage in an
understandable and enjoyable way
Finding key people who are sharing relevant content online and encouraging them to
contribute to our project activities and collections
Attending key project events (where possible) to document and communicate them
through social media and our website
Managing the digital ‘Photo Stories’ project

Your main role will be to develop content for the project website, Facebook and Twitter and
interact with and connect our communities and audiences online.

Main responsibilities include:

We are looking for someone who is passionate about building digital audiences and engaging
people in heritage and culture. Ideally you will have a background in digital marketing and
audience development within the cultural or community sector. Experience of editing and
maintaining Wordpress websites is desirable but not essential.

You will be responsible for planning, delivering and evaluating an online campaign, titled
‘Photo Stories’, that will be platformed on social media (mostly Facebook and Twitter) and
then archived on the project website. The campaign will highlight key individuals with
experiences of the New Town expansions in Corby and Northampton through photography and
written accounts of the story they wish to tell.

You will work closely with the Project Managers to source and invite a diverse range of
community participants to be involved in the campaign and share their stories alongside a
portrait photo of themselves (either as individuals, couples or families) or a photograph of a
place or building. You will ensure the appropriate permissions and consent is granted for the
projects aims and use of their story.



How to apply
If you are interested in applying for the role of Digital Community Engagement Producer;
please send us a CV and cover letter, detailing your relevant experience and interest in the
project.

Deadline for applications: 5pm on Monday 22 February 2021

Please email applications to Courtenay Johnson (Executive Producer) at
courtenay@60milesbyroadorrail.co.uk. If you would like an informal discussion about the role,
the project or to answer any questions, please contact Courtenay in good time before the
deadline.

The role is on a freelance contract and you will be responsible for your own tax and national
insurance responsibilities. This role is designed to be mobile/remote; you do not need to be
local to Northamptonshire but some local knowledge and awareness would be beneficial.

We are keen to create a diverse team representative of our local communities. We encourage
applications from everyone interested in being part of this project.  We are committed to a
policy of equal opportunities embracing diversity in all areas of activity and positively welcome
applications from disabled people and people of all ethnicities and genders.

If you require any access support in submitting an application to us, please email
courtenay@60milesbyroadorrail.co.uk.

About the project

The Show about Northampton's New Town story returns to Royal & Derngate in Autumn
2021 - an upscaled and updated version of the show we previewed in 2018. 
Hometown: working with communities in Northampton and Corby to co-create two new
pieces of work inspired by their relationship with their own hometown.
Old Town New Town:  a series of events led by New Town Heritage Research Network
exploring wider aspects of the New Town developments in Northampton and Corby. 
Your Story: gathering as many personal stories as possible and documenting them in
different ways including: oral histories, written and photo stories and creating a
documentary film.

The 60 Miles project, relaunching in February 2021, is a year-long cultural project inspired by
Northampton’s and Corby's New Town heritage. There are four strands of activity:



More about us
60 Miles by Road or Rail started in August 2017. Theatre director Andy Routledge returned to his
hometown of Northampton and wanted to cultivate a platform for Northamptonians of
different generations to come together to question and strengthen their collective and
individual relationships to the town.

He discovered that 2018 marked 50 years since the designation of Northampton becoming a
New Town – an event that led to its rapid expansion as thousands of families were welcomed
from overspill areas, primarily from London.  It was a fundamental moment in the makeup of
Northampton, and yet it was a story that seemed to be largely untold.

Andy brought together a team of local professional artists (Ryan Leder, Subika Anwar-Khan,
Davin Eadie, Dan McGarry, Helen Crevel, Jo Blake and producer Courtenay Johnson) and
between them they interviewed 114 people about their experiences of Northampton becoming
a New Town. Interviewees included members of the Northampton Development Corporation
(the taskforce who oversaw the town’s expansion), some of the first residents to live in the
newly built estates and who helped nurture the new communities, and Northamptonian
natives who witnessed the town’s identity change very significantly and very quickly.

Whilst the artists were drawing the various stories together, Northamptonshire County Council
declared bankruptcy and severe cuts to its social services were announced. The county was on
the front page of the Guardian and the New York Times as an example of a local authority going
bust as a result of the government’s austerity measures. The project took on a greater urgency
with the anger of a town in crisis and had a great amount to say and contribute to our
contemporary political landscape.

In September 2018 we previewed the new theatre production, 60 Miles by Road or Rail. It
played to a packed home-crowd at Royal & Derngate as part of their Generate programme for
emerging artists. Following the success of both the production and the community processes
leading up to it, the team started planning for next steps.

Throughout 2019, we put together a new programme of activity and secured ambitious funding
bids from  Arts Council England, National Lottery Heritage Fund, National Lottery Community
Fund and Northamptonshire Community Foundation. Due to the pandemic we have
rescheduled our new year-long project to take place in 2021.  In addition to building on the arts
and community activities that we started in 2018, we will be hosting heritage events and
activities in Corby which was designated a New Town 18 years previously

More about the project can be found on our website:

www.60milesbyroadorrail.co.uk


